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PREFACE

|

trade someone who spent years thinking in systems, shipping code, and believing the “real

must admit, writing a book like this is a strange move for me. I’'m a programmer by

work” happened behind a screen. I've never been the kind of person who reads stacks of books

for fun, and yet here I am, finishing one.

The reason is simple: the world changed faster than I expected, and I needed to make sense of

it in a way that felt useful.

At home, that change showed up in the most practical way. My wife is a seamstress with a
serious side hustle. She sews beautiful, crafty creations, dolls and other handmade pieces, and
she’s always loved the making. But every seller knows there’s a second job attached to the first
one: the photos, the styling, the posing, the endless attempts to make the product look as good
online as it does in real life. She never enjoyed that part. The dressing and posing especially. For
a long time, I was her extra pair of hands, helping set things up, fixing details, adjusting outfits,
doing the little “human” work that turns a creation into something someone else can fall in love

with through a screen.

Then the tools shifted. Suddenly, we weren’t relying only on perfect lighting, perfect timing, or
extra help. New Al models began making product presentation easier, building scenes, refining
images, testing ideas quickly, and turning the “last mile” of selling into something lighter. My
wife didn’t need me hovering over the setup anymore. She could move faster and stay in her

creative flow.

And that’s when it hit me: if Al can change her workflow that dramatically, what is it doing to

mine?

As a programmer, I could see the writing on the wall. Some of the tasks that once made me
valuable were becoming automated, accelerated, or replaced. That realization could have made
me bitter. Instead, it made me curious. I decided to take the time I'd freed up, and the front row

seat I had to a real seller’s transformation and document it. I turned our messy, evolving process



into something structured: a guide to using modern Al tools to showcase products, tell better

product stories, and keep up with the fast moving trends without losing your voice.

This book is for the makers who also have to sell. Because if you don’t sell your work, you can’t
keep making it. Art and commerce have always been married, Al just changes how we manage
the relationship. We can use these tools to present your products beautifully, stay consistent, and
compete in a world that’s moving at full speed, while keeping what matters most: your taste,

your judgment, your human touch.

So let’s explore. We'll go from digital models and product showcasing to practical shop ready
details and the rules that keep you safe. And through it all, remember: perfect is boring. Keep
the little imperfections that make your work yours. Keep your eyes open. Keep noticing life.

Because what you notice everyday, ordinary, human will always be your unfair advantage.

Let’s get on with it, shall we?



CHAPTERI

The Digital Window: Leaving the Drafty Studio

“T don’t design clothes, 1 design dreams.” Ralph Lauren




F

That sounds obvious, especially if you've ever watched someone sew for hours, undo a seam,

ot years, I thought the hardest part of making something was the making;

redo it, and still care enough to fix the tiny detail nobody else would notice. But selling online
teaches you a different lesson: making is only half the job. The other half is turning a real object

into something you can hold into something a stranger can understand through a screen.
In our house, that “second half” used to be the point where energy leaked.

That gap between the finished product and the finished listing is what I mean when I talk about
the drafty studio. Not as a place, but as a feeling, The feeling that no matter how much you do,
there’s always one more thing. One more photo. One more rewrite. One more tweak to the title.

One more message. One more round of “this doesn’t quite look right.”

I'm a programmer. I used to think this kind of friction was just part of the job. In software,
there’s always one more bug. One more edge case. One more fix. You learn to live with that.
But selling handmade goods has a different kind of friction. It doesn’t just take time, it takes

your attention, your patience, and often the best hours of your day.

And the tricky part is how quietly it happens. You don’t wake up one morning and say, “I'm
burned out now.”” You just start delaying the parts of the business you don’t want to face.
Listing day becomes tomorrow. Photos become next week. The shop stays open, but
momentum slows. And because you care, you blame yourself. You think you’re lazy, or

disorganized, or not cut out for this.
Most of the time, it isn’t any of those things.

It’s just that you’re trying to run a modern online business using a workflow built for a world
where nobody expected you to be a photographer, copywriter, marketing team, and customer

support department all at once.



The day the work got lighter

When Al tools started showing up everywhere, I didn’t greet them with excitement. I greeted
them like a programmer who’s seen too many “revolutions” come and go. I assumed it would

be complicated, hyped, and mostly irrelevant.
But then I watched what happened at home.

The change wasn’t dramatic. It wasn’t a lightning bolt. It was more like removing a small pebble

from your shoe and suddenly realizing you’d been limping for miles.

The hardest parts didn’t disappear, but they got less heavy. The business stopped requiring so
many perfect conditions. We weren’t always waiting for the right light, the right time, the right
mood, the right amount of energy. We had more options. We could generate variations. We

could draft. We could test.
And something shifted inside me when I saw that.

Because Al didn’t feel like “cheating.” It felt like opening a window.

The quiet battle: being understood

Most sellers think they’re competing on product. That’s true later, when someone is already

paying attention. But at first, you’re competing on something simpler:
Are you being understood?

A buyer can’t appreciate your quality if they can’t see it. They can’t value your detail if the photo
doesn’t show it. They can’t feel your story if your words are vague. They can’t trust your shop if

everything looks inconsistent, even if the product is beautiful.

This is where Al models can genuinely help sellers not by faking the product, but by reducing

the friction of presentation.

Even small improvements in clarity can change everything:



® A cleaner background that makes the item pop.

® A consistent visual style that makes the shop feel professional.

® Better lighting balance so details read cleatly.

® A listing description that answers real questions instead of sounding like filler.

e A title that uses the words buyers actually type.

These are not “marketing tricks.” They’re translation tools.

My wife makes physical things. But what she sells online is an experience: the confidence that

the buyer knows what they’re getting, and that they’ll love it when it arrives.

The “seller’s powerhouse” promise without the hype

I'm careful with promises because I don’t like being sold to. If you’ve spent time online, you’ve
probably been promised everything by everyone: six figures, overnight success, passive income

in your sleep.That’s not what this is.
The transformation I’'m talking about is simpler, more realistic, and more powerful long term.
A shop becomes strong when it stops relying on your mood.

When you have a system, you can show up even when you’re tired. Even when you’re busy.

Even when life happens.
So here’s the promise I’'m comfortable making:

If you apply the workflows in this book, your shop will stop feeling like a constant restart.
You'll stop getting stuck at the same points. Your listings will become clearer. Your presentation
will become more consistent. Your marketing will become steadier. And the business will start

building momentum that doesn’t vanish the moment you take a day off.
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That’s what I mean by turning a shop owner into a powerhouse. Not loud. Not aggressive. Not
“hustle culture”” A powerhouse is simply someone who can produce results reliably because the

process supports them.

Keeping the human fingerprints

There’s a fear I hear a lot: “If I use Al, everything will look the same.”

That fear is valid because if you let the tool lead, it will. Generic prompts create generic output.
But the whole point of using these tools is to protect what’s not generic: you.

The way my wife chooses fabric. The way she makes an expression feel alive. The imperfect
detail that gives a doll character. The warmth in the writing makes someone feel they’re buying

from a person, not a factory.
Al doesn’t remove those fingerprints unless you let it.

In fact, the best use of Al is the one that makes your fingerprints clearer by removing the

clutter around them.
It clears the background noise so the real signal can be seen.

That’s also why this book is intentionally exhaustive—but you don’t have to read it straight
through: use it like a reference, jump to what you need, and come back whenever you’re ready

for the next layer.

11



CHAPTERII

The Edges of the Canvas: Playing by Marketplace Rules

““In the end, it still a business.” Dries Van Noten
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Elling on etsy requires all items to fit “creative” categories. Every product must be
made, designed, handpicked, or sourced by yon. In practice this means:
® Made by a seller: Physical goods you craft or assemble (even with tools).
® Designed by a seller: Your original designs (2D art, patterns, fonts, etc.) that are
printed or produced by you or a partner, or sold as digital downloads.
e Handpicked by a seller: Vintage items (>20 years old) or carefully curated collections.
® Sourced by a seller: Craft or party supplies you gather or resell to enable others’

creativity.

You must accurately disclose your role. List your production partner if you use one. For each
item, disclose who made it, how, and where it ships from. The item description and About section
should clearly represent the process. For example, if you design T shirt graphics and have a
printer fulfill orders, your listing must say so (e.g. “Design by me, printed by [company]”).

Transparency builds trust and compliance.

Prohibited Items: Etsy bans certain categories outright. These include illegal or dangerous
goods (drugs, weapons, hazardous chemicals), hate symbols or propaganda, stolen property, and
anything violating IP laws. Items with prescribed safety regulations (toys, cosmetics, electronics)
must meet those laws or Etsy can remove them. For example, cosmetics need proper labeling,
and children’s toys may require age warnings. Sellers are responsible for compliance with local

laws.

Intellectual Property: Etsy takes IP seriously. You must have full rights to all content (art,
photos, logos) in your listings. Selling fan art or trademarked logos without permission is not
allowed. If a rights owner reports infringement, Etsy will remove the listing, If this happens, the
seller is notified and given the reporter’s contact. You may then negotiate with that party or
consult an attorney. Do not relist infringing content until resolved; repeated offenses can

suspend your account.

13



Al Generated Content: You may use Al tools, but with strict rules. Etsy permits seller directed
Al creations (for example, “fantasy art from my own prompt”), only if you disclose it in the
listing description. Etsy forbids selling AI prompt bundles alone (prompts with no art). Al
generated images must still follow all content rules: no prohibited content (hate, illegal
activities), and they must not violate privacy or publicity rights. For instance, an Al portrait of a

stranger might breach personal rights.

Digital Goods: You may sell digital downloads of your own original work (patterns, graphics,
eBooks). These must still fit the creative categories (e.g. a digital craft pattern you designed
qualifies as “Designed by a seller”). Do not sell scans of others’ art or unlicensed clipart. Each
download listing must deliver exactly what it promises (JPEG, PDEF, etc.), and cleatly state terms

of use for the buyer (personal use vs. commercial, if applicable).

Material and Safety: Some materials require special care. For example, if you use lead in art,
remember that paints with lead are banned. E.g,, metal alloys may have toxicity rules. Safe
materials policies from Etsy insist you label hazards (flame retardant warnings, allergens) to
protect consumers. Also note EU product safety rules (GPSR): if you sell into Europe, Etsy
now requires you to supply safety information (manufacturer or EU representative, warnings) in
your listings. Check Etsy’s product safety fields (Shop Manager P> Settings) to add this info. In
short: stay informed of any product safety regulations (like CE marks, CPSIA for children’s items, FDA

for cosmetics), and use Etsy’s safety settings as needed.

Consumer Protection and Policies: Etsy’s Purchase Protection Program may obligate refunds if
you cancel or fail to ship an order outside its terms. You’re expected to honor buyer seller
commitments (shipping times, returns if you offer them). Provide accurate info on shipping and
processing. If a dispute arises, respond quickly and keep records of communications. Remember
that Etsy requires you to comply with “all applicable laws and regulations” for your products.
This means you must, for example, pay local taxes on sales and follow consumer rights laws
(refunds, labeling) that apply in your jurisdiction (Etsy offers general guidance but not legal

advice).
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Image and Listing Content Compliance

Original Images Only: Etsy requires original photographs of the actual item. No stock photos,
renderings, or re used images. Your main image should be a clear photo of the finished product.
If the item is customized, show an example of a completed version (don’t use a blank template
or say “Your Text Here”). Secondary images can use professional mockups, but never as the
first photo (first photo must be real). For example, if selling custom mugs, your first photo
might show an actual printed mug; additional images can use clean mockups of colors. Always

“accurately portray” item quality to build trust.

Photo Content: Images must not break any content rules. Avoid including prohibited symbols
or minors in inappropriate ways. If you photograph people modeling your products, respect
privacy: Etsy’s policies ban infringing others’ personal rights. Use models with consent or hire
models (and keep model release forms), or use yourself. Watermarks, large logos, or overt
branding on photos are discouraged. Watermarks can make a listing ineligible for promotions.
Instead, if you want to brand your photos, consider subtle methods (e.g. your business card or

tag in the shot). Do not cover the product with advertising text.

Trademarks and Logos: You may only use trademarks/logos in an image if the logo is part of the
product and you have a right to use it. For instance, selling an authentic logo T shirt (licensed) is
okay. But you cannot add a popular logo onto your art unless licensed. Likewise, listing images
or titles cannot misuse brand names. Including a brand name in tags or title (e.g “Disney
necklace” without Disney license) violates IP rules. When in doubt, remove famous names.
Remember Etsy’s Trademark Policy: you cannot use Etsy’s logo or name in your listings or

branding.

Text in Images: Small, readable text labels (like a product’s name or dimensions) are fine. But
avoid overlaying promotional slogans (“20% OFE!”) on your image. Price, “sale,” or shipping
info should be in the listing description, not on the photo. Non English text is allowed if it truly
labels the product; just be sure it’s necessary, not clutter. Always preview images on mobile and

desktop to ensure they look professional and not spammy.
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Listing Descriptions: Your listing text must be honest. Describe what the buyer will get (e.g.
“Set of 3 prints” vs. “Colorful poster”). If something is customizable (monogram, color choice),
explain how the buyer’s input will be used. Don’t claim warranties or statements you can’t legally
back. And once again: no copyright violation. If your item is a digital file, clearly say “Digital

download: no physical item will be shipped,” to avoid confusion.

SEO and Tags Within Policy

Good search visibility comes from relevant, accurate keywords, not from rule breaking. Etsy’s
algorithm uses your title, tags, categories, and attributes to match searches. Follow Etsy’s best
practices: put the main item name and key attributes (color, material, style) in the title, but keep
it clear and concise. For example, “Silver Moonstone Ring, 9k Gold Band — Celestial Jewelry” is
better than “perfect gift mom ring sale”. Use fewer subjective words and don’t repeat terms.

Etsy now recommends under 15 words in titles.

Tags are your chance to add synonyms and secondary keywords. Use all 13 tags with distinct

2% <¢

phrases (e.g. “gold birthstone ring,” “women’s gift jewelry,” “alternative engagement ring,” etc.).
Do not use tags to cheat the system: avoid unrelated words, competitor brand names, or
trademarked terms. For instance, tag “StarWars” on your own starfish necklace is misleading

(and could infringe IP). Similarly, don’t stuff tags with spammy terms like “handmade Etsy sale

free.” These can lead to a lower rank or even removal for inaccurate representations.

In summary: write titles and tags for buyers, not for gimmicks. Accurate, descriptive language
helps both shoppers and policy compliance. Use attribute fields (colot, size, occasion) fully. And
follow Etsy’s new title guidance: it says to “focus on clarity” and move non essential info to

description. This makes your listings compliant and more attractive to customers.

Pricing and Intellectual Property Rights

When setting prices, remember that copyright and licenses have value. If your product uses any
licensed material (fonts, clipart, patterns, character likenesses), include that in your cost. Never
pretend you have commercial rights if you don’t. For example, if you design stickers from a CCO

(public domain) source, you can sell them freely; but if an Al tool or stock photo was used,

16



check its license terms some Al generators or stock sites forbid resale without a paid license.

Only sell what you legally own or have licensed.

For custom work, clarify usage rights in your listing. If you sell a digital file (say, an invitation
template), specify whether the buyer may print it personally or can resell copies. (Most

individual sellers keep it for personal use, unless you state otherwise.)

Etsy’s IP policy reminds us: “Sellers are responsible for ensuring they have all necessary rights to their
content”. 'This means copyright to art/design or permission to use it commercially. If you’re
uncertain about an element (like a font or character), replace it. In product listings, avoid

phrases like “replica,” “dupe,” or claiming “inspired by” (these can be gray area violations).

Regarding pricing: digital goods often cost less than physical, but there’s no fixed rule on Etsy.
Just be truthful and fair. Also, note that listing digital downloads doesn’t incur shipping; clearly
mention download delivery. Finally, never violate Etsy’s rules by adding extra charges not agreed
with the buyer (no hidden fees) — Etsy bans unexpected charges after purchase (see Fees &
Payments Policy if curious). Transparency in pricing and rights keeps you safe and earns buyer

trust.

Disputes, Takedowns, Appeals, and Record Keeping

Dispute Resolution: If a buyer claims an item is not as described or never arrives, Etsy’s case
system may require you to refund or replace the item. To protect yourself: always ship with
tracking or get delivery confirmation. For digital goods, ensure download links work. Quick
communication often resolves buyer complaints. Keeping copies of every conversation, invoice,

and return label helps if Etsy mediates the dispute.

IP Takedowns: If you get an intellectual property infringement notice (e.g. a DMCA claim),
Etsy will remove the offending listing and notify you via email, including the claimant’s contact.
You cannot sell that item until the issue is resolved. The policy advises contacting the claimant
directly to sort it out. If you believe the claim is a mistake (say, you have a license), you can

submit a DMCA counter notice. Etsy will then wait 10 business days to see if legal action is

17



filed. Keep in mind, however, counter notices have legal risks (the claimant could sue). We are

not lawyers — consider consulting one if needed.

Policy Violations and Appeals: If Etsy flags a listing for violating its policies (say, for Al use
without disclosure or questioning the listing’s originality), you’ll see it in the Policy Violations
section of Shop Manager. Etsy now lets sellers file an appeal for removed listings related to
creativity standards. You have 90 days to appeal. In your appeal, explain how you created the
item: include photos or video of your workspace, sketches, raw materials, and the process. Etsy’s
examples encourage showing szep by step evidence. If successful, the listing is restored. If denied,

the listing stays down and you cannot re appeal that particular case.

Record Keeping: Always keep documentation. Save copies of your designs, drafts, and receipts
for materials. If you work with others (like illustrators or printers), keep contracts or email
approvals. Maintain records of any licenses for fonts or stock items you purchased. Also save
shipping receipts and communication with buyers. Good records speed up appeals and protect

you if Etsy requests proof of compliance.

Compliance with Consumer Law: Etsy reminds sellers: you’re responsible for obeying all
applicable laws. For example, if you sell electronics, you may need FCC or CE compliance. If
you sell jewelry with lead content, you must follow lead limits. If you sell food or cosmetics,
FDA or EU regulations apply. Etsy will remove products that don’t meet these laws. While we
can’t list every law here, always research regulations in regions you ship to. Etsy’s GPSR fields
help with EU law, but laws exist globally. Noze: this is guidance, not legal advice; consult legal

resources for your product type.

Practical Workflows and Testing Within the Rules

Pre Listing Checklist: Use a step by step checklist before hitting “Publish”:

® Item Legality: Is the product type allowed under Etsy’s rules and your local laws? (No

illegal, hateful, hazardous items.)

18



e (ategory Fit: Does it fit one of Etsy’s creative categories (Made, Designed,
Handpicked, Sourced)? If it’s a design you printed, use “Designed by Seller.” If it’s
vintage, label it “vintage.”

® Production Partner Disclosure: If you used one, have you listed it in Shop Settings
and on the item page?

® Images: Are all photos original or allowed mockups? Does the first photo show a real
finished item? Are there no forbidden elements (e.g. violent symbols, sexual content
outside policy) visible?

® Text/Tags: Is the title clear (item + key traits) and under 15 words? Are tags relevant
and not trademarked or unrelated? Check that your description matches the actual
item exactly.

® Pricing: Have you calculated any licensing costs into the price? Did you clearly state
shipping (or “digital download” for digital items)?

o Safety/Legal: If applicable, did you fill Etsy’s product safety section (manufacturer
info, warnings) for EU or other regulations? Are any required labels included in

images or descriptions (age 14+, safety warning, etc.)?
Mark off each item. This routine helps prevent oversights.

A/B Testing: To optimize designs and listings within policy, use split testing, Etsy itself doesn’t
offer A/B tests, but you can do it manually. S#afegy: Duplicate an active listing (choose “Copy”),
creating Listing A and Listing B. In Listing B, change one variable (photo, title, price, tagline).
Run both simultaneously for a fixed time (e.g. 4 weeks), then compare views, favorites, and sales.
Use tools like eRank or Etsy’s Stats to compare performance. Only change one thing at a time
for clear results. For example, test whether a lifestyle photo vs. a flatlay sells more. These tests
comply with all rules because both listings are still valid products. After the test, keep the better

version as your main listing,

Mockups and Variants: Use mockups (stock images) only as Etsy allows. That is, either to show
additional custom text or color choices, or if your design is printed on a template product. Make

sure the product shown really resembles what buyers will get. For variations, use Etsy’s built in
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Variations feature for things like color, size, or style options under one listing, Variations give
customers choices without creating separate listings, and ensure each option stays compliant.
For example, if you sell a t shirt in 3 colors, list them as color variants rather than three separate
near duplicate listings. This simplifies management and stays within Etsy’s listing uniqueness

rules.

Performance Monitoring: After listing, keep an eye on metrics (views, conversion). If you notice
unusual drops, revisit your listing content and tags for potential issues. Use the Policy Violations
page to see if Etsy flagged anything, The Shop Manager — Analytics area shows how your tags
are performing. Based on sales data, continue small iterations (new tags, fresh photos) always

checking compliance first.

Risk Mitigation Strategies

® Stay Informed: Regularly read Etsy’s updates and house rules. Etsy’s Seller Handbook
and forums often announce policy changes (like the 2025 title guidance or new GPSR
fields).

® Use Checklists: Implement the pre listing checklist above for every product. Keep a
printed or digital version to tick off.

® (Quality Control: Before launching a design, ask a friend or forum to review your
listing for any obvious compliance issues (e.g. “Does this title or image break any
rules?”). A fresh pair of eyes can catch unintentional mistakes.

e Batch Audits: Periodically (e.g. monthly), review your existing listings against the latest
policies. Remove or revise any that are borderline (old content, outdated compliance
info).

® Documentation: Maintain organized folders for each product: design files, sketches,
source material receipts, licenses, and correspondence. Tag them clearly so you can
quickly retrieve in an appeal or dispute.

® Backups: Keep backups of all listings (descriptions, images, tags). If a listing is

removed, you can restore it (or a revised copy) more easily if you have a copy.
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® Region Controls: If product safety is too complex, use Etsy’s settings to limit shipping
regions. For example, if you can’t comply with EU GPSR easily, you can opt out of
selling to the EU and Northern Ireland (GPSR countries). This is better than risking a

dangerous goods violation.

Figure: Excample of a sellers compliance checklist (photo by Gabriel Benois on Unsplash, illustrating careful
review before publishing.)

Examples: Compliant vs. Noncompliant Listings

e FExample 1 — Custom Mug:

®  Noncompliant: Title “Mom Mug — Perfect Mother’s Day Gift — Save 20%”
with first image a blank white mug mockup labeled “Your text here.” Tags
include “Mother’s Day, gift, mug,” (Problem: title uses promotional wording,
image shows blank mockup, which Etsy forbids as first image, and “Your
text here” placeholder.)

®  Compliant: Title “Mom Mug, Personalized Ceramic Coffee Mug with Name”
(clear, descriptive, no sale gimmicks). First image: actual photo of a printed
mug with “Mama” on it. Description explains customization process. Tags

2y ¢

use relevant terms (“‘custom mug,” “mothers day gift,” etc.) without percent
signs or unrelated brands.
e Example 2 — Al Art Print:
®  Noncompliant: Listing selling “Harry Potter AI Fan Art Print” with an Al
generated image of a famous wizard and his iconic scarf. Title includes
“Harry Potter.” (Problem: uses trademarked character without license, and
sells "AI art" without mentioning it.)
®  Compliant: Same style of art but retitled “Fantasy Wizard Portrait Watercolor
Print — Mythical Sorcerer Art.” Image is an original Al generated wizard

with a generic name and clothing (no Hogwarts logos or names).

Description notes “Generated using Al from an original prompt” and
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emphasizes the artist’s creative control. No trademark terms are used
anywhere.
e Example 3 — Graphic Tee with Watermark:

®  Noncompliant: Image has a prominent copyright watermark and large logo
overlay. This makes the listing ineligible for many Etsy features and looks
unprofessional.

®  Compliant: The product photo shows the design on a shirt clearly, with only a
small embroidered logo of the brand on the sleeve (legal and tasteful). The

description mentions your shop name instead of slapping it on the image.

These contrasts show how abiding by rules (using real images, clear titles, no illegal content)

makes the listing both valid and appealing,

Table: Compliance Pitfalls and Remedies

Pitfall Problem (Policy Violation) Remedy (How to Fix)

Stock or placeholder  Violates Listing Inmage Requirements (must Replace with an actual photo of the

images show real item). Placeholder text/mockups finished product. Use mockups only as
in main image are banned. additional images for options.

Trademark in Infringes IP rights (and possibly Etsy’s Remove protected names/logos. Use

title/tags Trademark Policy). Listing can be removed. descriptive terms instead (“potion bottle”

not “Voldemort’s vial”). Ensure original

design or license.

Misleading listing title Violates search/accuracy guidelines (e.g.  Follow Etsy’s title guidance: use key nouns
including sale info or all caps). May be and attributes, skip fluff (no “Sale!”,

demoted or flagged. “100% handmade” in title).

Missing disclosure (Al Violates Etsy’s Al policy (undisclosed AL~ Always state “This design was created
usage) art). Listing could be reported or removed. using AI” or similar in the item
description. Show your creative process

too.
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No safety info If item needs legal warnings (e.g. “choking Add required labels/warnings in
(hazardous item) hazard”), failing to include them may description (e.g. “Not for children under
violate product safety laws. 3”). For EU sales, fill Etsy’s product safety

fields with manufacturer/safety info.

Repeated infringing  Creating a new listing for content already ~ Once flagged, do not relist the same
listings flagged can lead to account suspension. content unless issue is resolved. Instead,
change the design or get permission from

the IP owner.

Checklist: Before You Publish

1. Item Eligibility: Confirm it fits Etsy’s allowed categories and isn’t a prohibited
product.

2. Production Partner: If using one, have you disclosed their involvement in the listing
and shop settings?

3. Images: Is the first image an original photo of the actual finished item? (No blank, no
stock.) Are all images high quality, well lit, and free of banned symbols?

4. Title & Tags: Does the title clearly state the item (and key traits) without marketing
fluff? Are all tags relevant and free from trademarked or banned terms?

5. Description: Have you described the item truthfully (materials, size, colors)? Did you
disclose if Al was used or if something is handmade by someone else?

0. Rights & Licensing: Did you verify that any fonts, art, or tools you used are licensed
for commercial sale? Keep license documents handy.

7. Pricing & Shipping: Is the price set, shipping options entered, and return policy (if
any) clear? For digital products, note “Instant Download.”

8. Legal/Safety: If required, fill out Etsy’s product safety fields (manufacturer/EU rep,
warnings). Label any hazards (e.g. “contains small parts”).

9. Shop Policies: Review your shop’s Terms (returns, shipping) to ensure they match

your listing and Etsy’s policies.
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